Kathleen Grom 

Market Segmentation Activity

The top 3 PRIZM clusters on the sample report that I found are:

· Starter Families, population 14,032, with a household percentage of 15.6%

· Middleburg Managers, population 12,344, with a household percentage of 15.8%

· Smalltown Downtown, population 7,509, with a household percentage of 11.6%

The 5 most common PRIZM clusters for my zip code, 53154, are:

· Upscale Suburban Families, which consist of 35-54 year old white-collar professionals whose income averages $68,900.  This group is most likely to shop online, visit Disney attractions, use a debit card, watch X-Files, and read boating magazines.

· Young Middle Class Town Families, which consist of 35-54 year old white-collar workers whose income averages $52,900. This group is most likely to go snorkeling, write to an elected official, own a powerboat, watch General Hospital, and read organic gardening magazines. 

· Young Suburban Townhouse Couples, which consist of 25-44 year old white-collar workers whose income averages $46,400. This group is most likely to buy rap/dance music, shop at Eddie Bauer, have a gas credit card, watch BET, and read GQ magazine. 

· Upscale Blue Collar Families, which consist of 35-64 year old blue-collar workers with an average income of $47,500. This group is most likely to shop online, belong to a religious club, drink Coke, watch Days of Our Lives, and read Car Craft magazines.

· Midscale Families in Midsize Towns, which consist of 35-54 year old blue-collar workers with an average income of $41,500. This group is most likely to buy thermal windows, own a giant screen TV, visit Sea World, watch the Daytona 500, and read Outdoor Life magazine.  

Each of the 5 clusters listed for my zip code fit my opinion of this community very closely. I am very involved in my community and I stay abreast of details of the town through attending common council meetings, plus the city administrator is a family friend. The only discrepancy that I see in the data is the reference to watching BET under young suburban townhouse couples.  I would relate this to people with an African American heritage, and there are very few black people in my community. 

I notice that travel appears in a few cluster groups as well as references to credit card ownership.  With the income range from $41,500 to $68,900, it makes sense that some groups are interested in powerboats, large screen TV’s, and thermal windows for their homes, which are all more expensive items to purchase.  Online shopping falls under more than one cluster also. This tells me that successful web marketing can occur especially in the areas of travel and possibly quality clothing, and electronics. The use of credit cards by some of the groups also suggests that a web marketing strategy would have a positive outcome.

VALS Report

I mostly agree with the Vals assessment that I took.  The assessment report states that I have a dominant approach to life. This makes sense to me since I dislike indecision, which sometimes puts me in a dominant role.  The secondary classification of actualizer that is stated in the report also seems right. I am more comfortable with hands on examples than I am with printed concepts. This information could be used in web marketing to determine the types of products that would sell to a specific group. For instance, since I am classified as an actualizer it might be difficult to sell me items that are hard to describe or get a feel for on the web-those would be best marketed to a different group.  On the other hand, airline tickets would probably be easier to sell to me than another group. 

